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Investments in Barranguilla

Call Centers: sales surpass one trillion pesos (1).

With projections that will increase the 2009 volume of sales by $122 billion while creating at least 2,000 additional direct jobs, Call Centers
promise to be one of the prime movers of productivity in the country.

"We continue to grow despite the world economic crisis, and even though we won't keep up at the same pace as in 2008, we will see a positive
trend in the industry”, assured Ana Karina Quessep, Executive Director of the Association of call centers and BFO.

The last available consclidated data corresponding to this past year showed activity that reached a growth of 24.11% in =ales, which increased
from 771.068 billion pesosz in 2007 to §36.571 billion pesos in 2008. Likewise, the export figure surpassed 39.214 billion pesos, confirming the
sector’s continued capacity vear after vear.

In the coffee belt, specifically in Manizales and Fereira, almost 4,000 people are employed in contact centers that are currently starting up local
(People Contact and Uno a Uno) and international firms (Spanish firms such as Digitex, Telemark and Emergia).

Investments in these sectors surpassed 20 billion pesos. & study conducted by OCO Glekal and Financial Times which aimed teo find cut whether
Barranquilla was prepared to install projects such as contact centers, technical support (TI) centers and shared service centers, concluded that it
iz the most competitive city in the study in the price category, and its operational costs, which are 25 percent lower than in cities =uch as Santiago
de Chile and 13 percent lower than in Sante Domingo and Sogota.

In the Department of El valle, companies such as Telecenter Panamericana service the DIRECTV market for several Latin American countries,
thanks to their quality, efficiency and cost competitiveness. Cther Colombian cities are also attracting this type of industry that is strengthening
the country’s growth and development.

(1) La Repiblica, October 13th 2009,

Regional perspectives.

According to Ana Karina Quessep, Executive Director of the Association of Call Centers and BPO, Latin America has made great strides. "I dare
zay Mexico is ahead of Colombia, but our conditions are similar to those of Brazil and Argentina”, she assured. "However, in a rapidly growing
market any error can tip the scale and important business deals can be lost if the Association, private industry and the Gowvernment don't act in
concert”.



Sigmasteel will export from Barranquilla (2).

CMaking inroads in the metal mechanics sector in the Atlantic Coast, Bogota-based Sigmasteel will start operations in Barranquilla, projecting
exports of 50% of its production to South American and Caribbean countries.

Sigmasteel will be operating from the La Cayena Free Trade Zone, a cluster dedicated exclusively to construction and other similar sectors. Last
Saturday they celebrated the completion of the factory’s roof construction, which will lead to the initiation of negotiations before the end of 2005,

Sigmasteel manager, Jaime Moreno, explained that the warehouse will be divided into nine sections, and that the construction and assembly
process of the equipment will gensrate 200 indirect jobs. Likewise, it is expected to generate 100 direct positions once it begins operations.

The investment amounts to 30 million dollars and includes the construction of a 55,000 square meter factory, where steel will be transformed into
beams, pipes and cross sections destined for domestic and foreign markets in equal proportion.

According to the director, once the plant begins cperations, the process of the different production lines will cpen progressively, answering to
market demands. Siamasteel iz a branch of the Grupo Saber, whose majority investors are Bogota-based businessmen. It is capable of handling
large =scale projects in the metal mechanics and construction industries, including shopping centers, warehousez and automotive bodywork.

Sigmasteel =et up shop in La Cayena Free Trade Zone in Juan Mina -township of Barranguilla- due to the competitive advantages offered by this
region which, aside from itz own significant port activity, is located approximately 16 miles (26k) and &2 miles (100k) from the ports of Santa
Marta and Cartagena, respectively.

(2) La Repiiblica, September 1st 2009,

The BPO sector, a national strategy (3).

The BPO & IT sector was chosen by the Ministry of Industry and Commerce as a werld-class sector dus to the increased leverage Colembia has
gained in the international arena as a service export platform, mainly servicing Spain and the United States. According to the IDC (International
Data Corporation), its market is about to reach 2.4 trillion dollars and will grow by 119, and IT services in Colombia will reach 1.013 billion
dollars with a high growth potential (40% from 2005 to 2007).

The Call Centers and BPO sector has doubled from 2005 to 2007, representing 350 millicn dollars in 2007 with exports reaching 65 million dollars
and over 55,000 agents, according to the Colombian Association of Contact Centers and BPCQ. According to FDI Intelligence -Financial Times
division-, 10 FDI projects were carried out in Colombia last vear, all of them for call center activities.

Most investments come from Spanish and U.S. companies, looking for bilingual language skills in Spanish and English, low operational costs and
availability of gualified human resources.

(3) Source: ProBarranquilla.

An opportunity for Barranguilla.

Although Bogota is the recipient of most investing in the BFO sector, intermediate cities are now positioned to attract investments in this sector. In
particular, Barranquilla has privileged conditions, according to a consultant who was hired by ProBarranquilla with the British OCO Global, with the
cbjective of supporting the development of an investment promotion strategy in the BP0 & IT sector.

When developing this consultancy, they found that Barranquilla has an important value proposal for the sector due to its available human
rezources, reflected in a population close to 2 million inhabitants, 80,000 university students and 25 higher education institutions. This availability
i= complemented with low operaticnal coste with regards to =alaries, office and warehouse leasing and telecommunications costs.

Specifically, one of Barranquilla's main advantages is telecommunications. At present five underwater fiber optic cables are linked to the city's
fiber optic backbone, which directly connect the city with the MAF of the Americas. This generates fewer delays and greater redundancy in the
service, resulting in high technological reliability that guarantees the stability of operations for the sector.

In turn, FroBarranguilla, the Atlantico Governor's Office, Barranguilla's District Mayor's office and the Chamber of Commerce of Barranguilla have
joined forces to generate initiatives aimed at improving the conditions within this private sector. In the academic sector, efforts are in place for
universities to create alliances with the BPC companies so as to guarantees lower level staff rotation and specific and =ignificant training for the
sector.

However, the biggest difference between Barranquilla and other Colombian cities iz its potential to offer services in English. Specifically, the
country's main bilingual call centers are located in Barranguilla. In order to capitalize on this experience, commercial premotion missiens to the
United States are on the agenda with the objective of attracting new companies that are looking for Outsourcing from Latin America.

With this in mind, FroBarranquilla's Executive Manager and the President of the Chamber of Commerce have met with potential investors in
Colorado, Chio, Florida and Fennsylvania, promoting Barranquilla’s and the Department of Atlantice’s advantages for future projects.

What is happening with the existing companies in the city?.

Barranquilla is not the exception in matters of growth. The BPQ sector is growing in Barranquilla. It is currently formed by a group of 12
companies that employ approximately 2500 people who offer services in English and Spanish to companies in Colombia and abread.

Transcom Colembia, a company funded with American capital, offers services to clients such as Greyhound Lines, Vartec, McLeod USA and
Children International in the United States and Canada, with 350 100% bilingual agents. Itz high levels of satisfaction have guaranteed a growth
potential which will reach 600 job positions in December 200%. Transcom has been recognized as a nearshore success case in English since most
of its customers are located in North America.

Another company of national importance is Bilateral which will have in its employment 800 fully bilingual agents in December 200% and offers
telesales services, customer service and post-sale services to customers in the United States. Bilateral offers technical support services to
Tracfone, an American mobile company which is prezently its main customer.

Another recent success story is Access Americas, a company established in Barranguilla in 2009 which offers transcriptions services to British
customer Spinvox.. In addition, Access Americas will =oon employ 300 agents in a sector known as back office =ervices.

Other companies worth mentioning are System Contact Center, Millenium Phone Center, Ventas v Servicios, IQ Outsourcing, Assenda, Covinoc,
and Makariocs Contact Center, which use Barranquilla a=z a platform to provide and export BPO services.



Investment opportunities by sector - January to September 2009 (4).
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